INTRODUCTION
This paper presents a summary of work undertaken by the authors as a contribution towards the International Centre for the Uplands Sense of Place Project. The aims of this action research project are to identify if, and how, elements in the cultural landscape of upland Northern England (focusing on the three LEADER+ areas: Fells and Dales (Cumbria), North Pennines and North Northumberland) might contribute to community sustainability.
A substantial body of literature explores the relationship between people and place. Authors focus on the social construction of place, how place meanings develop over time and how people become attached to places (Agnew 1987; Bender 2001; Brandenburg and Carroll 1995; Ingold 2000; Massey 1994; Tuan 1977 Tuan , 1991 . Teo and Huang (1996) view place as an 'active setting which is inextricably linked to the lives and activities of its inhabitants '. Kaltenborn (1998) relates how sense of place resists 'any precise definition as it does not refer explicitly to dimensions of place like defined geographic space or the distribution of socio-economic activities'. Sense of place is perhaps most simply considered as an overarching concept, describing relationships between human beings and spatial settings (Shamai 1991, cited in Jorgensen and Stedman 2001) . It is an important source of individual and community identity and provides a profound centre of human existence (Teo and Huang 1996) . Jorgensen and Stedman (2006) describe a multidimensional construct representing beliefs, emotions and behavioural commitments concerning a particular geographic setting. Cantrill and Senecah (2001) take this further and argue that it is 'from the vantage of a 'sense of self-in-place' that humans understand and process various claims and arguments regarding the human relationship to and responsibilities for managing the natural world'. Castells (1997) makes the link between sense of place and sustainability, arguing that 'cultural singularity and people's control over their lives and environment' is primary to any notion of sustainability.
METHODOLOGY
Focus group meetings were conducted in each of the three LEADER+ areas during March 2006 (8-12 respondents attended each focus group, recruited using both purposeful and snowball sampling techniques). Participants were recruited from local government, faith groups, local interest groups, voluntary sector and government agencies. Discussions aimed to provide in-depth analysis of the nature of sense of place and cultural landscapes. Meetings were taped and transcribed and data were analysed using the grounded theory/ constant comparison method, where each item is compared with the rest of the data to establish and refine analytical categories (Pope et al. 2000) . Data were stored in Atlas Ti. Figure 1 indicates the emergent research themes. Three key analytical categories of Community, Landscapes and Production Systems emerged from data analysis, underpinned by a number of substantiated and open codes.
traditional industries such as agriculture, and new employment in the expanding service sector (often linked to leisure and tourism) has exerted various 'push and pull' influences on migration between urban and rural areas. Socio-economic restructuring formed a major area of discussion during the meetings. Respondents discussed the need for a 'vibrant rural economy', and highlighted, amongst other things, the impacts of tourism, urban-rural migration (particularly linked to retirement migration), second homes and the lack of opportunity for the younger generation. The impact of tourism was a particularly strong theme in the Cumbrian (Fells and Dales) meeting. Respondents highlighted the tension between the need for 'real' jobs and services and perceived threats linked to an expanding leisure and tourism sector: 'It's changed from a working community -quarry mining, miners, foresters, farmers to an area where people retire.' However, respondents also indicated that inmigrants could play an important role in community development:
'They're often the ones that actually get things done.'
Another respondent implied that it was important to 'create an economy' to attract younger people to the area in order to maintain existing traditions:
'. . . we're putting up the houses without giving employment -the young people are moving out of the villages because that's where the work is.'
Tourism and economy were also important issues in the North Pennines and North Northumberland meetings:
'Northumberland is the most rural county in England and there are problems associated with that. We are highly dependent on Tourism.'
Respondents highlighted the heterogeneous nature of community, in particular the influence of inmigrants on the character of rural communities:
'. . . this might look like one community, it's not it's several communities, layers of people.'
The issues of hill farming, socio-economic restructuring and social capital in the Cumbrian uplands have been highlighted by Burton et al. (2005) , who identified problems associated with hill farm succession. During the North Pennines and Fells
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Convery and Dutson Developing sense of place Hay (1998) Other important factors for developing sense of place included employment, social spaces (e.g. local pubs and shops), social ties (e.g. school age children, exchange and reciprocity), links between interests such as history and walking and place and a 'generic sense of place', where respondents graded how alike/unalike places were with respect to other places they had lived (and enjoyed) or intended to live in the future, and place perceptions. There was a strong sense that these factors were inter-linked. Social spaces for exchange were identified as important by a number of respondents, echoing the work of Bailey (1971) , who argues that all exchange (essentially all social life) offers fertile ground for the development of relationships and strategies:
'. . . you can walk into the local shop and people recognise you -that is part of what makes you feel you do belong . . .
The importance of social capital was highlighted in much of the discussion around community, whether connected with participation in village events or merely 'keeping an eye' on a neighbour. One respondent discussed the development of social capital through reciprocity, a process that Herzfeld (2001) 
Younger people
In all three meetings, respondents emphasised the importance of engaging with young people, and trying to find ways of 'splicing the old and the new', so that 'they're part of it and they can bring what they bring to the community'. 'It's their [young people] sense of place and how you protect it in the future that decides where you put the investment.' During the North Pennines meeting a respondent discussed how they had successfully engaged with young people in the culturally important local tradition of vegetable growing clubs and competitions.
Interpreters of cultural landscape
Respondents were asked to comment on sharing their sense of place with visitors to the area -the responses were uniformly positive demonstrating a clear willingness for people to be involved as interpreters of cultural landscape and sense of place.
Indeed, interaction between local people and visitors was seen as a key factor in providing a memorable visitor experience (whilst also being rewarding for local people). Respondents linked this to local stories and story telling: 
CONCLUSIONS
The research has highlighted some of the factors that constitute a sense of place for a group of respondents in Northern England. It has also highlighted how sense of place can change over time, both in terms of positionality within, and dislocation from, an evolving cultural landscape. At this early stage of the research, however, we should offer the caveat that more data (and corresponding data analysis) are required before firmer conclusions can be developed. Our findings are thus tentative. Nevertheless, the concept of sense of place appears to be a potentially useful mechanism to frame community sustainability projects and to serve as a viable umbrella term for community-based heritage/cultural projects. In particular, the group meetings identified willingness for people to be involved as interpreters of cultural landscape and sense of place. This is particularly interesting given the considerable experience of LEADER+ in developing projects which involve local interpretation of the cultural landscape for both locals and visitors. The research also identified a need to engage younger people in community activities. Potential projects could focus on 'young people', possibly establishing links with, and developing new meanings for, existing community traditions and events. However, whilst projects should be developed with sensitivity to the ideas around sense of place, sense of place itself cannot effectively serve as the specific focus of a project. We would argue that sense of place is far too complex, embedded and unique to people and place for it to be created or strengthened as a specific project focus.
